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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6








Part - A 




Max.Marks:20
Answer all QUESTIONS

	
	
	BCLL
	CO(s)
	Marks

	1
	A product is usually referred to as a bundle of utilities for the customer whose need or want it fulfills. Comment on the core concept of what is a Product?
	L2
	CO1
	[2M]

	2
	Explain what do you understand by Product Prototyping?.
	L2
	CO2
	[2M]

	3
	Differentiate between a drug Store and Department Store.
	L3
	CO3
	[2M]

	4
	Summarize any two essential qualities of a high trust service
	L2
	CO4
	[2M]

	5
	Distinguish between resellers and physical distribution firms
	L3
	CO5
	[2M]

	6
	Give out any 2 reasons for poor quality of a service?
	L1
	CO6
	[2M]

	7
	Explain what is a Potential Product?
	L2
	CO2
	[2M]

	8
	Describe SEM and SEO in digital marketing?
	L3
	CO4
	[2M]

	9
	Define “Marketing Intermediaries”
	L1
	CO6
	[2M]

	10
	Explain what is “Synectics” 
	L2
	CO1
	[2M]








Part – B 




Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Product market fit analysis is a cornerstone of product development, but also explores framework limits, biases, and chance and timing in obtaining fit. Can product market fit be scientifically measured or  is it subjective?
	L3
	CO1
	[5M]

	
	b)
	Describe the repercussions of postponing or avoiding product pruning?
	L3
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	How would a Product Manager determine if their idea generation methods are producing revolutionary ideas or just incremental innovation? 
	L3
	CO2
	[5M]

	
	b)
	Can we manage pre-launch expectations without overhyping the product and risking post-launch disappointment? Explain.
	L3
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	Describe how variations in raw material pricing or supplier contracts might affect launch costs.
	L3
	CO3
	[5M]

	
	b)
	Prescribe any two key metrics for evaluating the effectiveness of a pricing strategy.
	L2
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	Define "service" in your own terms, distinguishing it from tangible products.
	L1
	CO4
	[5M]

	
	b)
	Examine the impact of the servicescape (physical environment) on customer perception and service delivery.
	L4
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	How can businesses foster a service-oriented culture and empower employees to go the extra mile?
	L4
	CO5
	[5M]


	
	b)
	Briefly three important aspects to consider while creating a service process.
	L2
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	Explain the five key dimensions of service quality outlined in the SERVQUAL model.
	L2
	CO6
	[5M]

	
	b)
	Discuss "cost of quality" in service delivery. Examine two cost categories of bad service.
	L3
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	How can businesses use cannibalization to collect useful consumer information and influence future product development?
	L3
	CO1
	[4M]

	
	b)
	How do FMCG Companies use scenario planning and risk analysis in market and financial assessments?
	L3
	CO2
	[3M]

	
	c)
	Develop a pricing model that balances cost recovery, profit margin, and customer value.
	L6
	CO3
	[3M]

	
	
	
	
	
	

	18.
	a)
	Examine the four major service characteristics and their implications for service delivery.
	L4
	CO4
	[4M]

	
	b)
	Identify five service touchpoints and assess their customer satisfaction impact.
	L2
	CO5
	[3M]

	
	c)
	Identify two real-world examples of service encounters in India where you experienced high or low service quality. Justify your answer.


	L3
	CO6
	[3M]
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